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2nd May 2012 
Sandy Munro 
Customer Services Manager 
Tesco Customer Service Centre 
Baird Avenue, Dundee 
DD1 9NF 
 
Dear Mr/Ms Munro, 

Thank you for your reply to my letter dated 16th December regarding my concerns about the labelling of 

cereal products in your stores. You were rightly keen to want to avoid taking away choice from your 

customers, and advised me that you had to be aware of shelf space in your stores. I fully understand these 

concerns, but they are not the issue that I am worried about. My only concern is the sign below 

(photographed in Tesco’s Guildford): 

Please understand that I have no objection at all to you selling high 

sugar cereals in your stores - people must be allowed to have a range of 

choices, even less healthy ones. Not do I object to the cereal companies 

making them. My only concern is that these signs create a false 

dichotomy that certain cereals are for adults and others for children. 

There is no nutritional basis for this (excepting, perhaps, the presence 

of nuts in cereal which should be avoided for very young children, but 

this is not what this sign is informing your customers about), and it 

would send a far better health message if these misleading signs could 

be removed from your stores. 

If the sign could simply be changed to say “Cereal” then it would send 

the message that all cereals are for all people and that the high sugar 

cereals are not the only ones that children should eat.  

This may seem a small matter (it would be a very easy thing for you to 

change) but you have a great deal of influence over the way your 

customers think, and the right language is very important. 

Please do take this concern seriously. I am not a seasoned campaigner who likes to complain, but a GP 

working at the coal-face who is deeply worried about the rising tidal wave of childhood obesity. 

I look forward to hearing from you again. 

Yours sincerely, 

 

Martin Brunet 


